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What Should I Name My Startup?

The name is very important, almost crucial. A great name will increase your credibility in the eyes of investors and create more traffic or sales among customers. When searching for a name, there are five qualities you should keep in mind.

Great names tend to be...

1. Memorable
Most people should be able to easily remember your name after only hearing it a few times. This will build your brand recognition much quicker.

2. Short
About 75% of the most successful dot com startups have names 8 letters or less. This makes them easier to say, write, and remember.

3. Easy to spell
If the name is hard to spell, people will have difficulty navigating to your website or writing about your company.

4. Descriptive
The name communicates to the public the essence of what your startup does. There is some leeway here. While names like "Squidoo" or "Google" don't say much about what the company does, the public will at least be able to guess that they are Internet businesses. Depending on your startup, you may want a more descriptive name like "SurveyMonkey" or "TripAdvisor." 

5. Unique 
Not only is a unique name essential for distinguishing yourself from already-established companies, you will also need a web address that isn't taken. Almost all of the most successful startups use .com domains, and you probably should too.




To find examples of great names, just read through a list of the most successful startups. It is not a coincidence that Facebook, Twitter, Yelp, and eBay all share these five characteristics.


Tips for the Brainstorming Process

· Before you do anything else, you may want to research the names of companies you may be competing against. This will give you an idea of where you can position yourself. You need to decide whether to go against the grain (like choosing a traditional name in an sea of "cool" web 2.0 names) or blend in.

· If you are creating a startup with other people, do NOT brainstorm names in a group setting. It is a far more effective use of time and energy for a few individuals to brainstorm names on their own time. When everyone has their own list of ideas ready, they can convene for a brief meeting to discuss their findings and not waste a whole lot of each other's time "thinking."

· When brainstorming names, it may help to create a long list of words associated with what your startup does. Seeing these words in front of you may jog your creativity. Look for rhymes, synonyms, expressions, or anything else that comes to mind.

· Crowd-sourcing is not ideal for naming. A few people spending a lot of time thinking about it will most certainly yield better results than a lot of people spending a little bit of time on it.

· When looking for feedback, try to get it outside of your friends and family. Your target group may have different tastes and opinions from them. Besides, your friends and family may hold back valuable criticism out of politeness.

· Never settle for a mediocre name, unless it is only temporary and you are NOT presenting it to investors. This is your business! A lackluster name will likely leave a lackluster impression.
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